
 

vi 
 

DAFTAR ISI 

PERNYATAAN ORISINALITAS DAN BEBAS PLAGIAT ................................ i 

HALAMAN PENGESAHAN .............................................................................. ii 

KATA PENGANTAR ........................................................................................ iii 

PERNYATAAN PERSETUJUAN PUBLIKASI KARYA ILMIAH ................... iv 

ABSTRACT  ......................................................................................................... v 

DAFTAR ISI ...................................................................................................... vi 

DAFTAR TABEL............................................................................................... ix 

DAFTAR GRAFIK .............................................................................................. x 

BAB I PENDAHULUAN .................................................................................... 1 

1.1 Latar Belakang ..................................................................................... 1 

1.2 Identifikasi Masalah ............................................................................. 5 

1.3 Perumusan Masalah ............................................................................. 5 

1.4 Tujuan Penelitian ................................................................................. 6 

1.5 Manfaat Penelitian ............................................................................... 6 

1.6 Sistematika Penulisan Laporan ............................................................. 6 

BAB II  TINJAUAN PUSTAKA ......................................................................... 7 

2.1 Generasi Millenial ................................................................................ 7 

2.1.1 Pengertian Generasi Millenial ..................................................... 7 

2.1.2 Karakteristik Generasi Millenial ................................................. 8 

2.2 Instagram ............................................................................................. 8 

2.2.1 Pengertian Instagram .................................................................. 8 

2.3 Efektivitas Media Sosial Sebagai Media Promosi ............................... 13 

2.4 Media Exposure ................................................................................. 15 



 

vii 
 

2.4.1 Media Exposure ........................................................................ 15 

2.5 Penelitian Terdahulu .......................................................................... 16 

2.6 Kerangka Penelitian ........................................................................... 20 

BAB III METODOLOGI PENELITIAN ............................................................ 21 

3.1 Metode Penelitian .............................................................................. 21 

3.2 Variabel Penelitian ............................................................................. 21 

3.2.1 Variabel Dependen ................................................................... 21 

3.3 Populasi dan Sampel .......................................................................... 24 

3.3.1 Populasi .................................................................................... 24 

3.3.2 Sampel ...................................................................................... 24 

3.4 Teknik Pengumpulan Data ................................................................. 25 

3.5 Teknik Analisis Data .......................................................................... 27 

BAB IV HASIL DAN PEMBAHASAN ............................................................ 30 

4.1 Profil Kv_kaos.id ............................................................................... 30 

4.2 Profil Responden ............................................................................... 31 

4.2.1  Data Responden Berdasarkan Umur ....................................... 31 

4.2.2  Data Responden Berdasarkan Jenis Kelamin .......................... 32 

4.2.3  Data Responden Berdasarkan Pekerjaan ................................ 33 

4.2.4  Data Responden Berdasarkan Pendidikan Terakhir ................ 35 

4.2.5  Data Responden Berdasarkan Pendapatan Setiap Bulan ......... 37 

4.3 Hasil Kuisioner .................................................................................. 38 

4.3.1 Hasil Respon Frekuensi informasi terkini ............................. 38 

4.3.2 Frekuensi Feedback Pesan .................................................... 40 

4.3.3 Daya tarik pesan ................................................................... 42 



 

viii 
 

4.3.4 Gaya Pesan ........................................................................... 44 

4.3.5 Kejelasan informasi ............................................................. 47 

4.3.6 Attention ............................................................................. 52 

4.3.7  Interest ................................................................................ 57 

4.3.8 Search ................................................................................. 63 

4.3.9 Action ................................................................................. 68 

4.3.10 Share .................................................................................. 72 

4.4 Hasil Wawancara ............................................................................... 77 

4.4.1 Strategi Pemasaran yang Digunakan .................................... 81 

4.5 Pembahasan ....................................................................................... 86 

BAB V KESIMPULAN DAN SARAN .............................................................. 91 

5.1 Kesimpulan ........................................................................................ 91 

5.2 Saran.................................................................................................. 92 

DAFTAR PUSTAKA ........................................................................................ 93 

 

 

 

 

 

 

 

 

 

 

 

 

 


