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ABSTRAK 

 
Nama : Deilla Loreinza Program Studii : Keiwi irausahaan 

Judul : Peingaruh Ceileibri ity Worshi ip dan Brand Iimagei teirhadap 

   Iimpulsi ivei Buyi ing meirchandi isei BTS. 

 
Peineili iti ian iini i di ilatarbeilakangi i oleih feinomeina koreian wavei teirkai it deingan 

peiri ilaku ceileibri ity worshi ip meimbuat produk habi is teirjual dan stok produk kosong 

seimeintara waktu. Peineili iti ian i ini i beirtujuan untuk meinjeilaskan peingaruh peiri ilaku 

ceileibri ity worshi ip BTS ARMY dan brand i imagei teirhadap i impulsi ivei buyi ing 

meirchandi isei BTS. Peineili iti ian i ini i juga akan di ilakukan meinggunakan meitodei 

kuanti itati if eiksplanati if deingan teikni ik surveii i meilalui i peinyeibaran kueisi ioneir yang 

akan di ii isi i oleih 240 reispondein, data akan di ianali isi is meinggunakan Reigreisi i Li ineiar 

Seideirhana untuk meingeitahui i seibeirapa beisar peingaruh vari iabeil i indeipeindein 

(Ceileibri ity Worshi ip dan Brand Iimagei) teirhadap vari iabeil deipeindein (Iimpulsi ive i 

Buyi ing). Peinuli is beirharap peineili iti ian i ini i dapat meinjeilaskan seibeirapa beisar peingaruh 

peiri ilaku ceileibri ity worshi ip BTS ARMY dan brand iimagei teirhadap peiri ilaku 

Iimpulsi ivei Buyi ing meirchandi isei BTS. Hasi il peirsamaan yang di idapatkan adalah Y = 

1.707 + 0.236 + 0.315 deingan peinyeisuai ian R2 seibeisar 0,407. Keimudi ian hasi il i ini i 

meimbukti ikan bahwa vari iabeil i indeipeindein yai itu Ceileibri ity Worshi ip dan Brand 

Iimagei beirpeingaruh seicara parsi ial maupun si imultan teirhadap vari iabeil deipeindein 

yai itu i impulsiivei buyi ing. 

 
Kata Kunci : Ceileibri ity Worshi ip, Iimpulsi ivei Buyi ing, Brand Iimagei, Kuanti itati if 

Eiksplanati if. 
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ABSTRACT 

 
Namei : Deilla Loreinza Study Program: Eintreipreineiurshi ip 

Ti itlei : Thei Iinflueincei of Ceileibri ity Worshi ip and Brand 

     Iimagei on  Iimpulsi ivei Buyi ing of BTS meirchandi isei 

 
Thi is reiseiarch i is moti ivateid by thei Koreian Wavei pheinomeinon reilateid to 

ceileibri ity worshi ip beihavi iour causi ing products to bei sold out and product stock to be i 

teimporari ily eimpty. Thi is reiseiarch ai ims to eixplai in thei i influeincei of BTS ARMY's 

ceileibri ity worshi ip beihavi iour and brand i imagei on iimpulsiivei buyi ing of BTS 

meirchandi isei. Thi is reiseiarch wi ill also bei carri ieid out usi ing eixplanatory quanti itatiive i 

meithods wi ith surveiy teichni iqueis by diistri ibuti ing queisti ionnai ireis whi ich wi ill bei fi illeid 

i in by 240 reispondeints. Thei data wi ill bei analyseid usi ing Si implei Li ineiar Reigreissi ion 

to fi ind out how much i influeincei thei i indeipeindeint vari iableis (Ceileibri ity Worshi ip and 

Brand Iimagei) havei on thei deipeindeint vari iablei (Iimpulsiivei Buyi ing) . Thei author 

hopeis that thi is reiseiarch can eixplai in how much i influeincei BTS ARMY's ceileibri ity 

worshi ip beihavi iour and brand i imagei havei on BTS's Iimpulsi ivei Buyi ing meirchandi isei 

beihavi iour. Thei reisult of thei eiquati ion obtai ineid i is Y 

= 1.707 + 0.236 + 0.315 wi ith an adjusteid R2 of 0.407. Thein theisei reisults provei that 

thei i indeipeindeint vari iableis, nameily Ceileibri ity Worshi ip and Brand Iimagei, havei a 

parti ial or si imultaneious eiffeict on thei deipeindeint vari iablei, nameily i impulsiivei 

buyi ing. 

 
Keywords: Ceileibri ity Worshi ip, Iimpulsi ivei Buyi ing, Brand Iimagei, Quanti itatiive i 

E ixplanati ivei. 


