DAFTAR PUSTAKA

Abdullah, M. R. (2015). Metode penelitian kuantitatif.

Agatha, C., Tumbel, A., & Soepeno, D. (2019). Pengaruh brand image dan electronic word of
mouth terhadap minat beli konsumen Oriflame dI Manado. Jurnal EMBA: Jurnal Riset

Ekonomi, Manajemen, Bisnis Dan Akuntansi, 7(1).

Al-Salamin, H., & Al-Hassan, E. (2016). The impact of pricing on consumer buying behavior in
Saudi Arabia: Al-Hassa case study. European Journal of Business and management,

8(12), 62-73.

Amanda, L., Yanuar, F., & Devianto, D. (2019). Uji validitas dan reliabilitas tingkat partisipasi
politik masyarakat kota Padang. Jurnal Matematika UNAND, 8(1), 179-188.

Ambolau, M. A. P, Kusumawati, A., & Mawardi, M. K. (2015). The influence of brand

awareness and brand image on purchase decision. Jurnal Administrasi Bisnis, 2(2).

Amilia, S. (2017). Pengaruh citra merek, harga, dan kualitas produk terhadap keputusan
pembelian handphone merek xiaomi di kota langsa. Jurnal manajemen dan keuangan,

6(1), 660-669.

Anuradha, A. (2013). Perception and Behaviour of Youth Consumers towards Personal Care

Products:A Study in the State of Chennai and Bangalore.

Anwar, M., & Andrean, D. (2021). The Effect of Perceived Quality, Brand Image, and Price
Perception on Purchase Decision. In 4th International Conference on Sustainable
Innovation 2020-Accounting and Management (ICoSIAMS 2020) (pp. 78-82). Atlantis

Press.

51



Apriyanti, M. E. (2018). Pentingnya kemasan terhadap penjualan produk perusahaan. Sosio
e-kons, 10(1), 20-27.

Bhatia, N., & Bhatia, S. (2021). Changes in gender stereotypes over time: A computational
analysis. Psychology of Women Quarterly, 45(1), 106-125.

Brakus, A., Visoka $kola modernog buznisa, T.B., Pokovi¢, G., Zdravkovic, J., & Iv beogradska
gimnazija, B.S. (2018). MARKETING CONCEPT AND CUSTOMER SATISFACTION.

Budiaji, W. (2013). Skala pengukuran dan jumlah respon skala likert. Jurnal ilmu pertanian dan
perikanan, 2(2), 127-133.

Chang, T. Z., & Wildt, A. R. (1994). Price, product information, and purchase intention: An
empirical study. Journal of the Academy of Marketing science, 22, 16-27.

Darlenski, R., & Fluhr, J. W. (2011). Antiperspirants and deodorants. Practical Aspects of
Cosmetic Testing: How to Set up a Scientific Study in Skin Physiology, 217-226.

Dinata, M. S., & Khasanah, 1. (2022). Pengaruh Persepsi Harga, Persepsi Kualitas Produk Dan
Kualitas Layanan Terhadap Keputusan Pembelian Konsumen Eden International Daily

Food, Semarang. Diponegoro Journal of Management, 11(2).

Efrilia, W. N. R. (2018). Pengaruh Terpaan Iklan Facebook, Terpaan Artikel Advetorial, Terpaan
Endorser di Instagram pada Kampanye “# CerahkanDenganDove” terhadap Keputusan
Pembelian Dove Ultimate White Deodoran (Doctoral dissertation, Faculty of Social and

Political Sciences).

Enneking, U., Neumann, C., & Henneberg, S. (2007). How important intrinsic and extrinsic

product attributes affect purchase decision. Food Quality and Preference, 18(1), 133-138.

52



Ernawati, D. (2019). Pengaruh kualitas produk, inovasi produk dan promosi terhadap keputusan
pembelian produk Hi Jack sandals Bandung. JWM (Jurnal Wawasan Manajemen), 7(1),
17-32.

Farah, S. K. K. F. R., & Rashid, S. K. (n.d.). Impact of Labeling and Packaging on Consumer
Buying Behavior.

Farooq, S., Habib, S., & Aslam, S. (2015). Influence of product packaging on consumer purchase
intentions. [International Journal of Economics, Commerce and Management, 3(12),

538-547.

Fatihudin, D., & Muhammad Anang, F. (2019). Product Packaging Analysis Using View Model
on Consumer Purchasing Decision of Fruit Flavored Drinks Product in Surabaya.

SINERGI, 9(1), 11-17.

Fauzia, A. Z. N., & Sosianika, A. (2021). Analisis pengaruh brand image, perceived quality, dan
country of origin terhadap minat beli produk skincare luar negeri. In Prosiding Industrial

Research Workshop and National Seminar (Vol. 12, pp. 1068-1072).

Fernanda, M. E., & Jupriani, M. S. (2019). Pengaruh Merekadan Desain Kemasan Terhadap
Keputusan Pembelian Deodorant Rexona Di Air Tawar Barat Kota Padang. DEKAVE:

Jurnal Desain Komunikasi Visual, 9(1).

Fransway, A. F., Fransway, P. J., Belsito, D. V., & Yiannias, J. A. (2019). Paraben toxicology.
Dermatitis, 30(1), 32-45

Fu, X., Liu, S., & Han, G. (2021). Supply chain partners' decisions with heterogeneous

marketing efforts considering consumer's perception of quality. RAIRO-Operations

Research, 55(5), 3227-3243.

53



Gaur, V., & Fisher, M. L. (2005). In-store experiments to determine the impact of price on sales.

Production and Operations Management, 14(4), 377-387.

Hair J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2022). 4 primer on partial least squares
structural equation modeling (PLS-SEM). SAGE Publications, Incorporated.

Harjati, L., Sabu, G., & Olivia, L. (2015). Pengaruh persepsi kualitas produk terhadap keputusan
pembelian the body shop. E-Journal Widya Ekonomika, 1(1), 36785.

Harminingtyas, R. (2013). Analisis fungsi kemasan produk melalui model view dan pengaruhnya
terhadap keputusan pembelian konsumen pada produk rokok kretek merek DJI SAM
SOE di Kota Semarang. Jurnal STIE Semarang, 5(2), 1-18.

Harwani, Y., & Sakinah, A. A. (2020). The influence of brand awareness, packaging design and
word of mouth on purchase intention. In 4¢h International Conference on Management,

Economics and Business (ICMEB 2019) (pp. 245-252). Atlantis Press.
Havidz, H. B. H., & Mahaputra, M. R. (2020). Brand image and purchasing decision: Analysis of
price perception and promotion (literature review of marketing management). Dinasti

International Journal of Economics, Finance & Accounting, 1(4), 727-741.

Heitmann, M., Lehmann, D. R., & Herrmann, A. (2007). Choice goal attainment and decision

and consumption satisfaction. Journal of marketing research, 44(2), 234-250.

Hidayat, T. (2020). Analisis pengaruh produk, harga, promosi dan lokasi terhadap keputusan
pembelian. Jurnal I[Imu Manajemen, 17(2), 109-119.

Hossain, M. S., & Shila, N. S. (2020). Factors influencing consumer decision making for

personal care products. Dhaka University Journal of Biological Sciences, 29(1), 53-59.

54



Hustic, 1., & Gregurec, 1. (2015). The influence of price on customer's purchase decision. In
Central european conference on information and intelligent systems (p. 27). Faculty of

Organization and Informatics Varazdin.

Imandasari, T., Windarto, A. P., & Hartama, D. (2019). Analisis Metode MAUT Pada Pemilihan
Deodorant. In Seminar Nasional Teknologi Komputer & Sains (SAINTEKS) (Vol. 1, No.

).

Indonesia, B. (2021). Pertumbuhan Ekonomi Indonesia.

Izzati, R. R. (2019). Pengaruh Perceived Quality Dan Brand Image Terhadap Brand Trust Produk
Kosmetik Wardah. Jurnal llmu Manajemen, 8(2), 15-24.

Jamarnis, S., & Susanti, F. (2019). Pegaruh harga dan periklanan melalui internet terhadap

keputusan pembelian produk sabun merek lux pada mahasiswa Stie “Kbp” Padang.

Janna, N. M., & Herianto, H. (2021). Konsep uji validitas dan reliabilitas dengan menggunakan
SPSS.

Jean, W. A., & Yazdanifard, R. (2015). The review of how sales promotion change the
consumer’s perception and their purchasing behavior of a product. Global Journal of

Management and Business Research, 15(5), 32-317.

Jisana, T. K. (2014). Consumer behaviour models: an overview. Sai Om Journal of Commerce &

Management, 1(5), 34-43.

Joshua, D., & Padmalia, M. (2017). Pengaruh kualitas produk dan harga terhadap keputusan

pembelian konsumen.

55



Karimi, S. (2013). 4 purchase decision-making process model of online consumers and its
influential factor a cross sector analysis. The University of Manchester (United

Kingdom).

Kemenkeu. (2022). Pengantar Uji Normalitas. Kcl2 kemenkeu.go.id. Diambil pada 12
November 2023 dari

https://klc2 kemenkeu.go.id/kms/knowledge/pengantar-uji-normalitas-84d6d1 ff/detail/

Khair, A. U., & Latief, F. (2023). Promotion And Brand Image In Building Brand Awareness.

Khan, A. F. (2015). A Study on Impact of Advertising and Sales Promotion on Women Skin
Care Consumers in the City of Jabalpur. International Journal of Computational

Engineering & Management, 18(2), 11-16.

Khan, Z. A., Kamran, H., Bino, E., & Mahmood, M. (2021). Aesthetic typography of packaging
design and purchase intention: A study of women shoppers of beauty products in Oman

under ‘View’model. FIIB Business Review, 23197145211032762.

Kotler, P., Kartajaya, H., & Setiawan, L. (2023). Marketing 6.0 The Future Is Immersive (pp.20).
John Wiley & Sons.

Kotler, P., & Keller, K. L. (2009). Manajemen pemasaran.

Kumar, N. S. (2015). An empirical study on the influence of independent marketing variables on
the purchasing decision of selected personal care products. Asian Journal of
Management, 6(2), 128-134.

Lenggogeni, L., & Ferdinand, A. T. (2016). Faktor-Faktor Yang Mempengaruhi Keunggulan

Bersaing Dalam Upaya Meningkatkan Keputusan Pembelian. Diponegoro journal of

management, 5(3), 840-851.

56


https://klc2.kemenkeu.go.id/kms/knowledge/pengantar-uji-normalitas-84d6d1ff/detail/

Limpo, L., Rahim, A., & Hamzah, H. (2018). Effect of product quality, price, and promotion to
purchase decision. International Journal on Advanced Science, Education, and Religion,

1(1), 9-22.

Lopez, M., & Sicilia, M. (2014). Determinants of E-WOM influence: The role of consumers’
internet experience. Journal of theoretical and applied electronic commerce research,
9(1), 28-43.

Lubis, A. N. (2004). Strategi Pemasaran dalam persaingan bisnis.

Lunenburg, F. C. (2010). The decision making process. In National Forum of Educational
Administration & Supervision Journal (Vol. 27, No. 4).

Masrek, M. N., Halim, M. S. A., Khan, A., & Ramli, 1. (2018). The impact of perceived
credibility and perceived quality on trust and satisfaction in mobile banking context.
Asian Economic and Financial Review, 8(7), 1013-1025.

Meilano, Y., & Hidayat, R. (2020). Analisis Pengaruh Customer Engagement Dan Brand Trust
Terhadap Keputusan Pembelian Produk Skind Aesthetic. eProceedings of Applied

Science, 6(2).

Mishra, P., Pandey, C. M., Singh, U., Gupta, A., Sahu, C., & Keshri, A. (2019). Descriptive

statistics and normality tests for statistical data. Annals of cardiac anaesthesia, 22(1), 67.

Mowen, J. C., & Minor, M. (2002). Perilaku konsumen. Jakarta: Erlangga, 90.

Nasution, L. M. (2017). Statistik deskriptif. Hikmah, 14(1), 49-55.

Ningrum, A. S., & Suryoko, S. (2018). Pengaruh harga, produk, dan lokasi terhadap keputusan

pembelian di peacockoffie, semarang. Jurnal llmu Administrasi Bisnis, 8(1), 164-173.

57



Njoto, T. K. (2016). Pengaruh desain kemasan, cita rasa, dan variasi produk terhadap keputusan
pembelian konsumen bumi anugerah. Jurnal Performa: Jurnal Manajemen dan Start-Up

Bisnis, 1(4), 455-463.

Nugroho, A., & Indriani, F. (2021). ANALISIS FAKTOR BRAND LOYALTY TERHADAP
REPURCHASE INTENTION PADA PRODUK BEAUTY DAN PERSONAL CARE
(STUDI KASUS: THE BODY SHOP). Diponegoro Journal of Management, 10(6).

Nurfauzi, Y., Taime, H., Hanafiah, H., Yusuf, M., & Asir, M. (2023). Literature Review: Analisis
Faktor yang Mempengaruhi Keputusan Pembelian, Kualitas Produk dan Harga
Kompetitif. Management Studies and Entrepreneurship Journal (MSEJ), 4(1), 183-188.

Pandiangan, K., Masiyono, M., & Atmogo, Y. D. (2021). Faktor-Faktor Yang Mempengaruhi
Brand Equity: Brand Trust, Brand Image, Perceived Quality, & Brand Loyalty. Jurnal
Illmu Manajemen Terapan, 2(4), 471-484.

Partiwi, A., & Arini, E. (2021). Pengaruh kemasan dan citra merek terhadap keputusan
pembelian. Jurnal Manajemen Modal Insani Dan Bisnis (JMMIB), 2(1), 77-87.

Pradana, D., Hudayah, S., & Rahmawati, R. (2017). Pengaruh harga kualitas produk dan citra
merek BRAND IMAGE terhadap keputusan pembelian motor. Kinerja, 14(1), 16-23.

Putra, A. S., Alimin, E., Eddy, E., Leonardi, F., & Siahaan, B. N. (2022). THE IMPACT OF
BRAND AWARENESS AND BRAND PERCEIVED QUALITY TOWARDS

PURCHASE DECISION. Jurnal llmiah Hospitality, 11(2), 1445-1456.

Raheem, A. R., Vishnu, P. A. R. M. A. R., & Ahmed, A. M. (2014). Impact of product packaging

on consumer’s buying behavior. European journal of scientific research, 122(2), 125-134.

Resmi, N., & Wismiarsi, T. (2015). Pengaruh kemasan dan harga pada keputusan pembelian

minuman isotonik. Jurnal Manajemen dan Bisnis Sriwijaya, 13(1), 1-20.

58



Rihayana, I. G., Salain, P. P. P., Rismawan, P. A. E., & Antari, N. K. M. (2022). the Influence of
Brand Image, and Product Quality on Purchase Decision. International Journal of

Business Management and Economic Review, 4(06), 342-350.

Safitri, I. (2018). The influence of product price on consumers' purchasing decisions. Review of

Integrative Business and Economics Research, 7,328-337.

Santoso, D. T. T., & Purwanti, E. (2014). Pengaruh faktor budaya, faktor sosial, faktor pribadi,
dan faktor psikologis terhadap keputusan pembelian konsumen dalam memilih produk
operator seluler Indosat-M3 di Kecamatan Pringapus Kab. Semarang. Among Makarti,

602).

Santy, R. D., & Atika, S. D. (2020). Purchasing decisions in terms of perceived quality and
product knowledge. In International Conference on Business, Economic, Social Science,
and Humanities—Economics, Business and Management Track (ICOBEST-EBM 2019)
(pp. 94-99). Atlantis Press.

Sari, M. P., Rachman, L. A., & Ronaldi, D. (2020). Pengaruh Harga, Promosi Dan Kepercayaan
Terhadap Keputusan Pembelian Produk YOU. Jurnal Enterpreneur dan Bisnis (JEBI),
1(2).

Sari, M. Y. (2017). Pengaruh Persepsi Kualitas Produk Terhadap Keputusan Pembelian Pada
Produk Hand And Body Lotion Vaseline di Bandar Lampung.

Satria, A. A. (2017). Pengaruh harga, promosi, dan kualitas produk terhadap minat beli
konsumen pada perusahaan A-36. Jurnal Performa: Jurnal Manajemen dan Start-Up

Bisnis, 2(1), 45-53.

Senecal, S., & Nantel, J. (2004). The influence of online product recommendations on

consumers’ online choices. Journal of retailing, 80(2), 159-169.

59



Setiadi, N. J. (2008). Keputusan Pembelian. Jakarta: Kencana.

Shah, P. K., & Mehta, B. N. (2012). Effect of sales promotions and their availability on
consumers' buying behaviour: A perspective on personal hygiene products. Indian

Journal of Marketing, 42(11), 30-37.

Sholicha, R. (2022). UJI HETEROSKEDASTISITAS. Academia.edu. Diambil pada 12 November
2023 dari https://www.academia.edu/43256991/UJI HETEROSKEDASTISITAS

Shrestha, N. (2020). Detecting multicollinearity in regression analysis. American Journal of

Applied Mathematics and Statistics, 8(2), 39-42.

Sirait, S. R. (2023). Determinan keputusan pembelian deodorant Rexona pada mahasiswa FEBI
UIN Syekh Ali Hasan Ahmad Addary Padangsidimpuan angkatan 2019 (Doctoral
dissertation, UIN Syekh Ali Hasan Ahmad Addary Padangsidimpuan).

Snoj, B., Korda, A. P, & Mumel, D. (2004). The relationships among perceived quality,
perceived risk and perceived product value. Journal of product & brand management,

13(3), 156-167.

Statista. (2024). Beauty & Personal Care - Indonesia. statista.com. Diambil pada 16 April 2024
dari https://www.statista.com/outlook/cmo/beauty-personal-care/indonesia

Subianto, T. (2007). Studi tentang perilaku konsumen beserta implikasinya terhadap keputusan
pembelian. Jurnal Ekonomi Modernisasi, 3(3), 165-182.

Susanti, F., & Gunawan, A. C. (2019). Pengaruh bauran promosi dan harga terhadap keputusan
pembelian produk kosmetik Maybelline di kota Padang.

60


https://www.academia.edu/43256991/UJI_HETEROSKEDASTISITAS
https://www.statista.com/outlook/cmo/beauty-personal-care/indonesia

Sweeney, J. C., & Soutar, G. N. (2001). Consumer perceived value: The development of a
multiple item scale. Journal of retailing, 77(2), 203-220.

Tjiptono, F. (1995). Strategi pemasaran. Andi Offset.

Turnip, G. S. (2019). PENGARUH KUALITAS PRODUKDAN PROMOSI TERHADAP
KEPUTUSAN PEMBELIAN DEODORAN REXONA (Studi Kasus Pada Mahasiswa

Program Studi Manajemen Fakultas Ekonomi Universitas HKBP Nommensen Medan).

Verma, J. P., & Verma, J. P. (2013). Two-Way Analysis of Variance: Examining Influence of Two
Factors on Criterion Variable. Data Analysis in Management with SPSS Software,
255-290.

Widyanti, C. S. (2008). Analisis Brand Awareness Terhadap Keputusan Konsumen Dalam
Melakukan Pembelian Produk Deodoran Merek Rexona (Studi Kasus Pada Konsumen
Remaja Di Kelurahan Puncak Sekuning Palembang). DEPARTEMEN PENDIDIKAN
NASIO UNIVERSITAS SRIWIJAYA FAKULTAS EKONOMI INDERALAYA.

Winasis, C. L. R., Widianti, H. S., & Hadibrata, B. (2022). Determinasi Keputusan Pembelian:
Harga, Promosi dan Kualitas Produk (Literature Review Manajemen Pemasaran). Jurnal

Ilmu Manajemen Terapan, 3(4), 399-410.
Wiraandryana, 1. M. J., & Ardani, I. G. A. K. S. (2021). The role of trust mediates effect of
e-WOM on consumer purchase decisions. American Journal of Humanities and Social

Sciences Research, 5(1), 408-415.

Yaman, Z. (2018). The effect of word of mouth marketing on the purchase behavior via brand

image and perceived quality. Montenegrin Journal of Economics, 14(2), 175-182.

61



