
 

83 

 

DAFTAR PUSTAKA  

 

Ajzen, I. (1991). The theory of planned behavior. Organizational Behavior and 

Human Decision Processes. In Disability, CBR and Inclusive Development 

(Vol. 33, Issue 1). 

Ajzen, I. (2015). Consumer attitudes and behaviour: The theory of planned 

behaviour applied to food consumption decisions. Italian Review of 

Agricultural Economics, 70(2),121-138. Italian Review of Agricultural 

Economics, 70(2). 

Apaolaza, V., Policarpo, M. C., Hartmann, P., Paredes, M. R., & D’Souza, C. 

(2023). Sustainable clothing: Why conspicuous consumption and 

greenwashing matter. Business Strategy and the Environment, 32(6). 

https://doi.org/10.1002/bse.3335 

Barnes, L., & Lea-Greenwood, G. (2006). Fast fashioning the supply chain: 

Shaping the research agenda. Journal of Fashion Marketing and Management: 

An International Journal, 10(3). https://doi.org/10.1108/13612020610679259 

Berger, J. (2019). Signaling can increase consumers’ willingness to pay for green 

products. Theoretical model and experimental evidence. Journal of Consumer 

Behaviour, 18(3). https://doi.org/10.1002/cb.1760 

Berger, J., & Heath, C. (2007). Where consumers diverge from others: Identity 

signaling and product domains. Journal of Consumer Research, 34(2). 

https://doi.org/10.1086/519142 

Bonini, S., & Oppenheim, J. (2008). Cultivating the green consumer. Stanford 

Social Innovation Review, 6(4). 

Boronat-Navarro, M., & Pérez-Aranda, J. A. (2020). Analyzing willingness to pay 

more to stay in a sustainable hotel. Sustainability (Switzerland), 12(9). 

https://doi.org/10.3390/su12093730 

Ciasullo, M. V., Maione, G., Torre, C., & Troisi, O. (2017). What about 

sustainability? An empirical analysis of consumers’ purchasing behavior in 

fashion context. Sustainability (Switzerland), 9(9). 

https://doi.org/10.3390/su9091617 



 

84 

 

Colombi, C., & D’Itria, E. (2023). Fashion Digital Transformation: Innovating 

Business Models toward Circular Economy and Sustainability. Sustainability 

(Switzerland), 15(6). https://doi.org/10.3390/su15064942 

Dangelico, R. M., Alvino, L., & Fraccascia, L. (2022). Investigating the antecedents 

of consumer behavioral intention for sustainable fashion products: Evidence 

from a large survey of Italian consumers. Technological Forecasting and 

Social Change, 185. https://doi.org/10.1016/j.techfore.2022.122010 

Darmawan, M. I., Sumbayak, H. J., & Natakoesoemah, S. (2022). A Millennial 

Perceived Value Towards Sejauh Mata Memandang A Sustainable Fashion 

Product In Indonesia. Syntax Literate ; Jurnal Ilmiah Indonesia, 7(1). 

https://doi.org/10.36418/syntax-literate.v7i1.4165 

D’Souza, C., Gilmore, A. J., Hartmann, P., Apaolaza Ibáñez, V., & Sullivan-Mort, 

G. (2015). Male eco-fashion: A market reality. International Journal of 

Consumer Studies, 39(1). https://doi.org/10.1111/ijcs.12148 

Fact. MR. (2023). Sustainable Apparel Market (2023-2033). 

https://www.factmr.com/report/sustainable-apparel-

market#:~:text=Sustainable%20Apparel%20Market%20Outlook%20(2023,b

y%20the%20end%20of%202033. 

Farzin, M., Shababi, H., Shirchi Sasi, G., Sadeghi, M., & Makvandi, R. (2023). The 

determinants of eco-fashion purchase intention and willingness to pay. Spanish 

Journal of Marketing - ESIC, 27(3). https://doi.org/10.1108/SJME-07-2022-

0158 

Gardetti, M. A., & Torres, A. L. (2017). Sustainability in Fashion and Textiles: 

Values, Design, Production and Consumption. In Sustainability in Fashion and 

Textiles: Values, Design, Production and Consumption. 

https://doi.org/10.4324/9781351277600 

Good New Energy. (2023, July). The waves of innovation since the Industrial 

Revolution. https://goodnewenergy.enagas.es/en/innovative/the-waves-of-

innovation-since-the-industrial-revolution/ 

Hair, J. F., Howard, M. C., & Nitzl, C. (2020). Assessing measurement model 

quality in PLS-SEM using confirmatory composite analysis. Journal of 

Business Research, 109. https://doi.org/10.1016/j.jbusres.2019.11.069 



 

85 

 

Han, J., Seo, Y., & Ko, E. (2017). Staging luxury experiences for understanding 

sustainable fashion consumption: A balance theory application. Journal of 

Business Research, 74. https://doi.org/10.1016/j.jbusres.2016.10.029 

Hendriyani, I. G. A. D. (2024, March 27). Siaran Pers: Menparekraf: Indonesia 

Fashion Week 2024 Perkuat Ekosistem Fesyen Tanah Air. 

https://www.kemenparekraf.go.id/berita/siaran-pers-menparekraf-indonesia-

fashion-week-2024-perkuat-ekosistem-fesyen-tanah-air 

Henninger, C. E., Alevizou, P. J., & Oates, C. J. (2016). What is sustainable 

fashion? Journal of Fashion Marketing and Management, 20(4). 

https://doi.org/10.1108/JFMM-07-2015-0052 

Herjanto, H., Scheller-Sampson, J., & Erickson, E. (2016). THE INCREASING 

PHENOMENON OF SECOND-HAND CLOTHES PURCHASE: INSIGHTS 

FROM THE LITERATURE. Jurnal Manajemen Dan Kewirausahaan, 18(1). 

https://doi.org/10.9744/jmk.18.1.1-15 

Homburg, C., Koschate, N., & Hoyer, W. D. (2005). Do satisfied customers really 

pay more? a study of the relationship between customer satisfaction and 

willingness to pay. Journal of Marketing, 69(2). 

https://doi.org/10.1509/jmkg.69.2.84.60760 

infomineo. (2023). The State of Sustainability in the Fashion Industry. 

https://infomineo.com/sustainable-development/the-state-of-sustainability-in-

the-fashion-

industry/#:~:text=As%20of%202022%2C%20sustainable%20clothing,for%2

0eco%2Dfriendly%20fashion%20choices. 

Jeong, D., & Ko, E. (2021). The influence of consumers’ self-concept and perceived 

value on sustainable fashion. Journal of Global Scholars of Marketing Science: 

Bridging Asia and the World, 31(4). 

https://doi.org/10.1080/21639159.2021.1885303 

Jha, S. K., & Veeramani, S. (2021). Sorting Responsible Business Practices in Fast 

Fashion: A Case Study of Zara. Journal of Management & Public Policy, 

12(2). https://doi.org/10.47914/jmpp.2020.v12i2.004 

Kamalanon, P., Chen, J. S., & Le, T. T. Y. (2022). “Why do We Buy Green 

Products?” An Extended Theory of the Planned Behavior Model for Green 



 

86 

 

Product Purchase Behavior. Sustainability (Switzerland), 14(2). 

https://doi.org/10.3390/su14020689 

Khan, M. M., Fatima, F., Ranjha, M. T., & Akhtar, S. (2022). Willingness to Pay 

For Sustainable Green Clothing. Indonesian Journal of Social and 

Environmental Issues (IJSEI), 3(2). https://doi.org/10.47540/ijsei.v3i2.565 

Kianjaya Machinery. (2024). 5 BRAND FASHION INDONESIA DENGAN 

KONSEP SUSTAINABLE FASHION. https://kjmesin.com/blog/artikel/5-

brand-fashion-indonesia-dengan-konsep-sustainable-fashion 

Kim, Y., & Suh, S. (2022). The Core Value of Sustainable Fashion: A Case Study 

on “Market Gredit.” Sustainability (Switzerland), 14(21). 

https://doi.org/10.3390/su142114423 

Kloss, D., & Kunter, M. (2016). THE VAN WESTENDORP PRICE-

SENSITIVITY METER AS A DIRECT MEASURE OF WILLINGNESS-TO-

PAY. European Journal of Management, 16(2). https://doi.org/10.18374/ejm-

16-2.4 

Kotler & Keller. (2016). Marketing Management 15th Edition by Philip Kotler. 

Marketing Management. 

Lai, O. (2021). Explainer: What Is Fast Fashion? Earth.Org. https://earth.org/what-

is-fast-fashion/ 

Lee, E. J., Bae, J., & Kim, K. H. (2020). The effect of environmental cues on the 

purchase intention of sustainable products. Journal of Business Research, 120. 

https://doi.org/10.1016/j.jbusres.2019.10.048 

Lee, S. (2011). Consumers’ value, environmental consciousness, and willingness to 

pay more toward green-apparel products. Journal of Global Fashion 

Marketing, 2(3). https://doi.org/10.1080/20932685.2011.10593094 

Lee, S. E., & Lee, K. H. (2024). Environmentally sustainable fashion and 

conspicuous behavior. Humanities and Social Sciences Communications, 

11(1). https://doi.org/10.1057/s41599-024-02955-0 

Lin, Y. H. (2023). Determinants of Green Purchase Intention: The Roles of Green 

Enjoyment, Green Intrinsic Motivation, and Green Brand Love. Sustainability 

(Switzerland), 15(1). https://doi.org/10.3390/su15010132 



 

87 

 

Lou, C., & Yuan, S. (2019). Influencer Marketing: How Message Value and 

Credibility Affect Consumer Trust of Branded Content on Social Media. 

Journal of Interactive Advertising, 19(1). 

https://doi.org/10.1080/15252019.2018.1533501 

Loureiro, F., Garcia-Marques, T., & Wegener, D. T. (2020). Norms for 150 

consumer products: Perceived complexity, quality objectivity, 

material/experiential nature, perceived price, familiarity and attitude. PLoS 

ONE, 15(9 September). https://doi.org/10.1371/journal.pone.0238848 

Mcneill, L., & Moore, R. (2015). Sustainable fashion consumption and the fast 

fashion conundrum: Fashionable consumers and attitudes to sustainability in 

clothing choice. International Journal of Consumer Studies, 39(3). 

https://doi.org/10.1111/ijcs.12169 

Mistra Future Fashion. (2024). sustainable fashion. Mistra Future Fashion. 

http://mistrafuturefashion.com/sustainable-fashion/ 

Moon, K. K. L., Lai, C. S. Y., Lam, E. Y. N., & Chang, J. M. T. (2015). 

Popularization of sustainable fashion: barriers and solutions. Journal of the 

Textile Institute, 106(9). https://doi.org/10.1080/00405000.2014.955293 

Moslehpour, M., Chau, K. Y., Du, L., Qiu, R., Lin, C. Y., & Batbayar, B. (2023). 

Predictors of green purchase intention toward eco-innovation and green 

products: Evidence from Taiwan. Economic Research-Ekonomska Istrazivanja 

, 36(2). https://doi.org/10.1080/1331677X.2022.2121934 

Mukendi, A., Davies, I., Glozer, S., & McDonagh, P. (2020). Sustainable fashion: 

current and future research directions. In European Journal of Marketing (Vol. 

54, Issue 11). https://doi.org/10.1108/EJM-02-2019-0132 

Nexus3 Foundation. (2023, May). SIARAN PERS: Kimia berbahaya PFAS 

“Forever Chemicals” ditemukan dalam Kemasan Makanan dan Pakaian di 

Indonesia. https://www.nexus3foundation.org/2023/05/12/siaran-pers-kimia-

berbahaya-pfas-forever-chemicals-ditemukan-dalam-kemasan-makanan-dan-

pakaian-di-indonesia/ 

Nguyen, T. T. H., Yang, Z., Nguyen, N., Johnson, L. W., & Cao, T. K. (2019). 

Greenwash and green purchase intention: The mediating role of green 



 

88 

 

skepticism. Sustainability (Switzerland), 11(9). 

https://doi.org/10.3390/su11092653 

Niinimäki, K., Peters, G., Dahlbo, H., Perry, P., Rissanen, T., & Gwilt, A. (2020). 

The environmental price of fast fashion. In Nature Reviews Earth and 

Environment (Vol. 1, Issue 4). https://doi.org/10.1038/s43017-020-0039-9 

Notaro, S., & Paletto, A. (2021). Consumers’ preferences, attitudes and willingness 

to pay for bio-textile in wood fibers. Journal of Retailing and Consumer 

Services, 58. https://doi.org/10.1016/j.jretconser.2020.102304 

Oxenfeldt, A. R., & Monroe, K. B. (1980). Pricing: Making Profitable Decisions. 

Journal of Marketing, 44(1). https://doi.org/10.2307/1250041 

Pencarelli, T., Taha, V. A., Škerháková, V., Valentiny, T., & Fedorko, R. (2020). 

Luxury products and sustainability issues from the perspective of young Italian 

consumers. Sustainability (Switzerland), 12(1). 

https://doi.org/10.3390/SU12010245 

Pires, P. B., Morais, C., Delgado, C. J. M., & Santos, J. D. (2024). Sustainable 

Fashion: Conceptualization, Purchase Determinants, and Willingness to Pay 

More. Administrative Sciences, 14(7). 

https://doi.org/10.3390/admsci14070143 

Populix. (2021). Menelusuri Lebih Jauh Tren Belanja Online Masyarakat 

Indonesia. 7 Mei 2021. https://info.populix.co/articles/tren-belanja-online-

masyarakat-indonesia/ 

Pratama, A. Z., Liquiddanu, E., & Pujiyanto, E. (n.d.). Factors Affecting the 

Consumers’ Willingness to Pay for Sustainable Fashion Products (Study Case: 

Natural Dyed Batik). 

Pratiwi, F. Y., & Zulian, I. (2023). TREN KONSUMERISME DAN DAMPAK 

FAST FASHION BAGI LINGKUNGAN KOTA MEDAN. AKSELERASI: 

Jurnal Ilmiah Nasional, 5(3). https://doi.org/10.54783/jin.v5i3.812 

Rauza, Babar, S., & Khan, S. M. (2024). Impact of Sustainable Fashion Apparel 

Attributes and Word of Mouth on Purchase Intention. Bulletin of Business and 

Economics (BBE), 13(1). https://doi.org/10.61506/01.00291 

Research and Markets. (2020). Global Fast Fashion Market Report (2020 to 2030) 

- COVID-19 Growth and Change. https://www.globenewswire.com/news-



 

89 

 

release/2020/06/09/2045523/0/en/Global-Fast-Fashion-Market-Report-2020-

to-2030-COVID-19-Growth-and-Change.html 

Schiffman, L. G., & Wisenblit, J. (2015). Consumer Behavior, Global Edition: 

Global Edition. In Pearson Education Ltd. 

https://online.fliphtml5.com/xzfda/wnrw/ 

Setiawan, Z., Herawati, H., Ratnawita, R., Rijal, S., & Pratiwi, R. (2023). The 

Influence Of Group Conformity, Consumer Attitude And Lifestyle On The 

Purchase Decision Counterfeit Fashion Products. Journal of Economic, 

Bussines and Accounting (COSTING), 6(2). 

https://doi.org/10.31539/costing.v6i2.6109 

Sitio, R. P., Fitriyani, R., & Intan, A. P. (2021). Faktor pendorong purchase 

intention produk sustainable fashion pada UMKM. Jurnal Manajemen 

Maranatha, 21(1). https://doi.org/10.28932/jmm.v21i1.4050 

Solomon, M. R. , Hogg, M. K. , Askegaard, S. , & Bamossy, G. (2019). Solomon: 

Consumer Behaviour. In SSRN Electronic Journal. 

Sreen, N., Purbey, S., & Sadarangani, P. (2018). Impact of culture, behavior and 

gender on green purchase intention. Journal of Retailing and Consumer 

Services, 41. https://doi.org/10.1016/j.jretconser.2017.12.002 

Statista Market Insights. (2024). Fashion - Indonesia. 

https://www.statista.com/outlook/emo/fashion/indonesia 

Sugiyono. (2018). Prof. Dr. Sugiyono. 2018. Metode Penelitian Kuantitatif, 

Kualitatif, dan R&D. Bandung: Alfabeta. Prof. Dr. Sugiyono. 2018. Metode 

Penelitian Kuantitatif, Kualitatif, Dan R&D. Bandung: Alfabeta. 

Suraci, O. (2021). The Best-Dressed Polluter-Regulation and Sustainability in the 

Fashion Industry. Hastings Environmental Law Journal, 27(2). 

Tanzil, M. Y. (2017). The Sustainable Practices of Indonesian Fashion Brands. 

International Conference on Art, Craft, Culture and Design “Sustainability, 

Inter and Trans Discipline Culture towards Creative Economy.” 

Tey, Y. S., Brindal, M., & Dibba, H. (2018). Factors influencing willingness to pay 

for sustainable apparel: A literature review. In Journal of Global Fashion 

Marketing (Vol. 9, Issue 2). https://doi.org/10.1080/20932685.2018.1432407 



 

90 

 

Tiwari, A. A., Chakraborty, A., & Maity, M. (2021). Technology product coolness 

and its implication for brand love. Journal of Retailing and Consumer Services, 

58. https://doi.org/10.1016/j.jretconser.2020.102258 

Warren, C. (2019). Crazy-funny-cool theory: Divergent reactions to unusual 

product designs. Journal of the Association for Consumer Research, 4(4). 

https://doi.org/10.1086/705036 

Waste4Change. (2022, September 2). Sustainable Fashion Brand di Indonesia. 

https://waste4change.com/blog/brand-tekstil-sustainable-di-indonesia/ 

Wijaya, S. G. T., & Paramita, E. L. (2021). Purchase intention toward sustainable 

fashion brand: analysis on the effect of customer awareness on sustainability 

on willingness to pay. Diponegoro International Journal of Business, 4(1). 

https://doi.org/10.14710/dijb.4.1.2021.49-57 

Witek, L., & Kuźniar, W. (2021). Green purchase behavior: The effectiveness of 

sociodemographic variables for explaining green purchases in emerging 

market. Sustainability (Switzerland), 13(1). 

https://doi.org/10.3390/su13010209 

YouGov. (2017, December). Fast fashion: 3 in 10 Indonesians have thrown away 

clothing after wearing it just once. 

https://business.yougov.com/content/19824-fast-fashion-4 

Younus, S., Rasheed, F., & Zia, A. (2015). Identifying the Factors Affecting 

Customer Purchase Intention. Global Journal of Management and Business 

Research, 15(2). 

Zhao, H., & Wang, H. (2021). Constructing an Evaluation Indicator System for 

Sustainable Fashion. Proceedings of the 2021 International Conference on 

Diversified Education and Social Development (DESD 2021), 569. 

https://doi.org/10.2991/assehr.k.210803.059 

Zheng, X., Baskin, E., & Peng, S. (2018). Feeling inferior, showing off: The effect 

of nonmaterial social comparisons on conspicuous consumption. Journal of 

Business Research, 90. https://doi.org/10.1016/j.jbusres.2018.04.041 

Zhou, X., Miyauchi, R., & Inoue, Y. (2023). Sustainable Fashion Product 

Innovation: Continuous Value of Apparel Products on Second-Hand Product 



 

91 

 

Trading Platforms. Sustainability (Switzerland), 15(10). 

https://doi.org/10.3390/su15107881 

Zhuang, W., Luo, X., & Riaz, M. U. (2021). On the Factors Influencing Green 

Purchase Intention: A Meta-Analysis Approach. Frontiers in Psychology, 12. 

https://doi.org/10.3389/fpsyg.2021.644020 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


