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Muara karang is a new famous region in Jakarta. Would but this
region is less once in exposed and that is real as a culinary tourism. One of
the strategies that can be used in this research is the marketing mix strategy.
In this research, aims to measure if the effect of marketing mix on the effect
of culinary tourism, how much is the effect.

This research uses a quantitative approach where the research site is
a coral estuary. The source of this research data are primary and secondary
data collection methods using a questionnaire. The data collected was
analyzed using validity test data analysis, normality test, linear regression
test, and drawing conclusions.

The results of this study are: the influence of the marketing mix on the
potential of culinary tourism in the coral estuary. The influence of this
marketing mix by 40% and the remaining 60% are other variables not
measured in this study
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