DAFTAR PUSTAKA

Arianto, A. B. (2013). Pengaruh Atribut Produk, Harga, Kebutuhan Mencari
Variasi dan Ketidakpuasan Konsumen terhadap Keputusan Perpindahan
Merek dari Samsung Galaxy Series di Kota Malang. Jurnal Aplikasi
Manajemen-Journal of Applied Management, 11(2), 294-305.

Bansal, H. S., Taylor, S. F., & St. James, Y. (2005). “Migrating” to new service
providers: Toward a unifying framework of consumers’ switching
behaviors. Journal of the Academy of Marketing Science, 33(1), 96-115.

Durianto, D., & Sugiarto, T. S. (2004). Strategi Menaklukkan Pasar Melalui Riset

Ekuitas dan Perilaku Merek. Jakarta: Gramedia Pustaka Utama.
Evans, J. R., & Mathur, A. (2005). The value of online surveys. Internet research,
15(2), 195-219.

Ghouri, A. M., Khan, N. U. R., Siddqui, U. A., Shaikh, A., & Alam, 1. (2010).
Determinants analysis of customer switching behavior in private banking
sector of Pakistan.

Ghozali, I. (2006). Aplikasi analisis multivariate dengan program SPSS. Badan

Penerbit Universitas Diponegoro.

Hair, J. F., Black, W. C., & Babin, B. J. (2010). RE Anderson Multivariate data
analysis: A global perspective. 7th edn. Pearson Prentice Hall Publishing,
Upper Saddle River

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R., E. (2014). Multivariate
Data Analysis. Edisi ke 7. Pearson Education Limited. London. ISBN 10:1-
292-02190-X.

Hermawan, A. (2005). Penelitian Bisnis Paradigma Kuantitatif. Jakarta: PT

Grasindo, pp.156-157.

Iskandar, P., & Wijaksana, T. I. (2015). Pengaruh Kualitas Pelayanan Terhadap
Loyalitas Pelanggan Melalui Kepuasan Sebagai Variabel Intervening Pada
Pengguna Jasa Transportasi Pt. tara Megah Muliatama (taksi Gemah Ripah)
Di Kota Bandung. eProceedings of Management, 2(3).

54



Jones, M. A., Mothersbaugh, D. L., & Beatty, S. E. (2000). Switching barriers and
repurchase intentions in services. Journal of retailing, 76(2), 259-274.
Junaidi, S., & Dharmmesta, B. S. (2002). Pengaruh ketidakpuasan konsumen,
karakteristik kategori produk, dan kebutuhan mencari variasi terhadap
keputusan perpindahan merek. Journal of Indonesian Economy and

Business, 17(1).

Jung, H. S., & Yoon, H. H. (2012). Why do satisfied customers switch? Focus on
the restaurant patron variety-seeking orientation and purchase decision
involvement. International Journal of Hospitality Management, 31(3), 875-
884.

Kaur, G., Sharma, R. D., & Mahajan, N. (2012). Exploring customer switching
intentions through relationship marketing paradigm. International Journal of
Bank Marketing, 30(4), 280-302.

Kristo, F. (2016). Inikah Hasil Duet Blue Bird dengan Go-Jek?. [online] detikinet.
Available at: https://inet.detik.com/cyberlife/d-3344611/inikah-hasil-duet-
blue-bird-dengan-go-jek? ga=2.201332952.85302553.1512825358-
484075165.1504790556 [ Accessed 9 Dec. 2017].

Lindstrom, N. (2016). Digital natives' and immigrants' switching behavior in smart

home environment: comparative study.

Lowry, P. B., & Gaskin, J. (2014). Partial least squares (PLS) structural equation
modeling (SEM) for building and testing behavioral causal theory: When to
choose it and how to wuse it. /[EEE Transactions on Professional
Communication, 57(2), 123-146.

Nimako, S. G., & Ntim, B. A.(2013). Construct specification and misspecification
within the application of push-pull-mooring theory of switching
behaviour. Journal of Business and Management Sciences, 1(5), 83-95.

Oktaviani, R. W., & Suryana, R. N. (2016). Analisis kepuasan pengunjung dan
pengembangan fasilitas wisata agro (Studi kasus di Kebun Wisata
Pasirmukti, Bogor). Jurnal Agro Ekonomi, 24(1), 41-58.

Ong, J. O. (2013). Implementasi Algoritma K-Means Clustering Untuk

Menentukan Strategi Marketing President University.

55



Rizan, M., & Fadillah, E. (2015). INFLUENCE OF SERVICE QUALITY AND
FARE TOWARD CUSTOMER SATISFACTION AND ITS IMPACT ON
CUSTOMER LOYALTY OF EXPRESS TAXI IN JAKARTA. JRMSI-
Jurnal Riset Manajemen Sains Indonesia, 6(2), 618-638.

Setiawan, A. R., & Ilfitriah, A. M. (2012). PENGARUH VARIABEL
KEPUASAN, KEPERCAYAAN, DAN KOMITMEN AFEKTIF
TERHADAP PERPINDAHAN NASABAH DI SURABAYA. Journal of
Business & Banking, 2(1), 97-112.

Setyanto, A. R., & Samudro, B. R. (2016). Kajian Determinan Biaya Transaksi
Taksi Konvensional Dengan Biaya Transaksi Taksi Online.

Sudri, N. M., Nendissa, B. C., & Wibisono, S. (2014). Perancangan Vendor
Appraisal dengan Metode Fuzzy Analytical Hierarchy Process pada PT.
XYZ. Teknik dan Illmu Komputer, 3(10).

Sugianto, D. (2017). Strategi Blue Bird Bertahan di Tengah Serbuan Taksi Online.
[online] detikfinance. Available at: https://finance.detik.com/bursa-dan-
valas/d-3671506/strategi-blue-bird-bertahan-di-tengah-serbuan-taksi-
online? ga=2.32527607.85302553.1512825358-484075165.1504790556
[Accessed 9 Dec. 2017].

Sugianto, D. (2017). Taxi Express Jual Armada Taksi dan PHK Karyawan.
[onling] detikfinance. Available at: https:/finance.detik.com/bursa-
valas/3670433/taxi-express-jual-armada-taksi-dan-phk-karyawan [Accessed
12 Oct. 2017].

Utami, S. S. (2009). Analisis Faktor-faktor yang Memengaruhi Kepuasan
Konsumen dalam mempergunakan Jasa Transportasi PT. Solo Central Taxi
di Surakarta. Ekonomi dan Kewirausahaan, 9(1).

Van Trijp, H. C., Hoyer, W. D., & Inman, J. J. (1996). Why switch? Product
category: level explanations for true variety-seeking behavior. Journal of
Marketing Research, 281-292.

Wallsten, S. (2015). The competitive effects of the sharing economy: how is Uber
changing taxis?. Technology Policy Institute, 22.

56



Wetzels, M., Odekerken-Schroder, G., & Van Oppen, C. (2009). Using PLS path
modeling for assessing hierarchical construct models: Guidelines and

empirical illustration. MIS quarterly, 177-195.

Wibowo, A. L. (2015). Migrasi Kepada Penyedia Jasa Baru: Studi Intensi
Berpindah Pelanggan Jasa Telepon Seluler. Jurnal ~Administrasi
Bisnis, 4(2)

Widodo, D. (2017). Metodologi Penelitian Populer & Praktis. Depok: PT
RAJAGRAFINDO PERSADA.

Winaya, B. W. (2014). Persaingan Kelompok Kepentingan Taksi Plat Hitam
Dengan Taksi Plat Kuning Di Bandara Juanda (Doctoral dissertation,
UNIVERSITAS AIRLANGGA).

Yen, Y. X., & Horng, D. J. (2009). Effects of satisfaction, trust and alternative
attractiveness on switching intentions in industrial
customers. International Journal of Management and Enterprise

Development, 8(1), 82-101.

57



