Reference

Academy of Entrepreneurship Journal, Volume 21, Number 1, 2015
Ansoff, H.L. (1957). Strategies for diversification , Harvard Business Review

Bamfield, J. (1994). National Survey of Retail Theft and Security 1994.

Northampton, UK: School of Business, Nene College.

Barney, J. B., & Hesterly, W. S. (2006). Strategic Management and Competitive

Advantage: Concepts and Cases. Pearson: Harlow.

Bennett, A. R. (1997). The Five Vs - A Buyer’s Perspective of the Marketing Mix.

Marketing Intelligence & Planning

Chong, H. G. (2003). Performance measurements for SMEs. The International

Journal of Condition Monitoring and Diagnostic Engineering Management
David, Fred R, 2011. Strategic Management, Buku 1. Edisi 12 Jakarta

Ghemawat, P. (2001) "Distance Still Matters: The Hard Reality of Global

Expansion', Harvard Business Review

Kotler P. & Armstrong G. (2006). Principles of marketing, (11th Ed.) Upper Saddle

River: New Jersey: Prentice-Hall.

Kotler, Philip. 2001. Manajemen Pemasaran di Indonesia : Analisis, Perencanaan,

Implementasi dan Pengendalian. Salemba Empat. Jakarta.
McCarthy, E. J. (1964). Basic Marketing, IL: Richard D. Irwin

P. Kotler and K. L. Keller, “Marketing Management,” 13th Edition, Pearson

Prentice Hall, Upper Saddle River, 2009.

21



Palmer, A. (2004). Introduction to Marketing - Theory and Practice, UK: Oxford

University Press

Porter, M. E. (2008). The five competitive forces that shape strategy. Harvard

Business Review

Tjiptono. 2001. Manajemen Pemasaran dan Analisa Perilaku Konsumen,

22



