70

DAFTAR PUSTAKA

Aaker, David A. 1991. Managing Brand Equity.

Aaker, D. A., Kumar, V., & Day, G. S. (2008). Marketing research. John Wiley &
Sons.

Andrews, Michelle, Xueming Luo, Zheng Fang, and Jaakko Aspara. 2014. “Cause
Marketing Effectiveness and the Moderating Role of Price Discounts.”
78(November):120-42.

Aritonang, R. Lerbin, R. (2007). Teori dan Praktik Riset Pemasaran. Bogor:

Ghalia. Indonesia. Hal 16, hal17, hal 23, hal 24, hal 25.

Barone, Michael J., Andrew T. Norman, and Anthony D. Miyazaki. 2007.
“Consumer Response to Retailer Use of Cause-Related Marketing: Is More Fit
Better?” Journal of Retailing 83(4):437-45.

Berthon, P.J., Capon, N., Hulbert, J.M., Murgolo-Poore, M., Napoli, J., Pitt, L. and
Keating, S. (2001), “Organizational and customer perspectives on brand
equity: issues for managers and researchers”, Department of Commerce,
College of Business, Massey University, Auckland, paper presented at the
Australian and New Zealand Marketing Academy Conference (ANZMAC).

Bigné-Alcafiiz, Enrique, Rafael Curras-Pérez, Carla Ruiz-Mafé, and Silvia Sanz-
Blas. 2010. “Consumer Behavioural Intentions in Cause-Related Marketing.
The Role of Identification and Social Cause Involvement.” International
Review on Public and Nonprofit Marketing 7(2):127-43.

Budiwaskito, Raihan. 2011. “Margin of Error.” Makalah 112092 Probabilitas Dan
Statistik.
Boztepe, Aysel. 2012. “Green Marketing and Its Impact on Consumer Buying

Behavior.” 5(1):5-21.

Curra’s-pe’rez, r., bigne“-alcaniz, e., & alvarado-herrera, a. (2009). the role of self-
definitional principles in consumer identification with a socially responsible
company. journal of business ethics, 89(4), 547-564.

Dehotman, Fasko. 2017. “Ini Sisi Negatif Pesatnya Perkembangan Industri ‘“Fast

Fashion” Di Indonesia - Tribun Jabar.” Retrieved May 2, 2020
(https://jabar.tribunnews.com/2017/07/29/ini-sisi-negatif-pesatnya-



71

perkembangan-industri-fast-fashion-di-indonesia).

Dermawan, Agus and Bambang Sunarko. 2013. BIOTA PERAIRAN TERANCAM
PUNAH DI INDONESIA.

Djaali, A. (2008). Skala likert. Yogyakarta: Andi Offiset.

Dodds, William B., Kent B. Monroe, and Dhruv Grewal. 1991. “Effects of Price ,
Brand , and Store Information on Buyers ’ Product Evaluations.”
XXVII(August):307-19.

Elmitra. 2017. Buku Dasar-dasar Farmasetika dan Sediaan Semi Solid. Penerbit
Deepublish. Yogyakarta

Endacott, R.W.J. (2004), "Consumers and CRM: a national and global
perspective”, Journal of Consumer Marketing, Vol. 21 No. 3, pp. 183-189.

Ghozali, Imam. 2011. “Aplikasi Analisis Multivariate Dengan Program SPSS”.
Semarang: Badan Penerbit Universitas Diponegoro.

Gujarati, D. 1995. Ekonometrika Dasar. Erlangga, Jakarta.

Hasan, M. Igbal, Pokok-pokok Materi Metodologi Penelitian dan Aplikasinya,
Ghalia Indonesia, Bogor, 2002. Hal 17, hal 23, Hal 24

Hume, Margee, Gillian Sullivan Mor, and Hume Winzar. 2007. “Exploring
Repurchase Intention in a Performing Arts Context: Who Comes? And Why
Do They Come Back?” International Journal of Nonprofit and Voluntary
Sector Marketing 12(December 2006):135-48.

Hussain Shah, et al., (2012). “The Impact of Brands on Consumer Purchase
Intentions”. Asian Journal of Business Management 4(2): 105- 110, ISSN:
2041-8752.

Hyllegard, K. H., Ogle, J. P., Yan, R-N., & Attmann, J. (2010). Exploring Gen Y
responses to an apparel brand's use of causerelated marketing: Does message
matter when it comes to support for the breast cancer cause? Clothing &
Textiles Research Journal, 28(1), 19-34.

Indriyani, Ratih and Atita Suri. 2020. “Pengaruh Media Sosial Terhadap Keputusan
Pembelian Melalui Motivasi Konsumen Pada Produk Fast Fashion.” Jurnal
Manajemen Pemasaran 14(1):25-34.

Keller, Kevin Lane. 1993. “Conceptualizing, Measuring, and Managing Customer-
Based Brand Equity.” Journal of Marketing 57 (January): 1-22.



72

Keller, Kevin Lane. 2003. “Brand Synthesis: The Multidimensionality of Brand
Knowledge.” Journal of Consumer Research 29(4):595-600.

Kemendag.go.id. 2019. “Kemendag Fasilitasi UKM Pakaian Jadi, Tembus Pasar
Ekspor Kanada.” (5):20-21.

Kotler, Philip, and Keller, Kevin L. (2016) Marketing Management 15th. USA:
Pearson Education, Icn.

Kusumah, R. Z., & Indriani, F. (2011). Analisis Pengaruh Kualitas Produk Dan
Kualitas Pelayanan Terhadap Keputusan Pembelian Pada Restoran Waroeng
Taman Singosari Di Semarang (Doctoral dissertation, Universitas
Diponegoro).

Lee, H. J.,, & Kang, M. S. (2013). The effect of brand personality on brand
relationship, attitude and purchase intention with a focus on brand
community. Academy of Marketing Studies Journal, 17(2), 85.

Lee, Ji Young and K. P. Johnson Kim. 2014. “Cause-Related Marketing in the
Fashion Industry: The Role of Consumer Identification.” Fashion & Textile
Research Journal 16(5):756-65.

Malhotra, N. K. (Ed.). (2004). Review of marketing research. ME Sharpe.

Montgomery, Douglas C., Elizabeth A. Peck, G. Geoffrey Vining. (2006).
Introduction to Linear Regression Analysis Fourth Edition. New York: John
Willey and Sons.

Moosmayer, D.C. and Fuljahn, A. (2010), “Consumer perceptions of cause related
marketing campaigns”, Journal of Consumer Marketing, Vol. 27 No. 6, pp.
543-549.

Patton, M. Q. (1980). Qualitative evaluation methods.

Peyrot, M., & Van Doren, D. (1994). Effect of a class action suit on consumer
repurchase intentions. Journal of Consumer Affairs, 28(2), 361-379.

Polonsky, Michael Jay and Richard Speed. 2001. “Linking Sponsorship and Cause
Related Marketing.” European Journal of Marketing 35(11/12):1361-89.

Purwianti, L., & Ricarto, T. (2018). ANALISA FAKTOR-FAKTOR YANG
MEMPENGARUHI PURCHASE INTENTION PADA PENGGUNA
SMARTPHONE DI BATAM. Jurnal Manajemen Maranatha, 18(1), 41-56.

Puspitawati, Hesti. 2009. “Pembuatan Busana Pesta Remaja Dengan Aksentuasi



73

Ruffles.”

Ramadhani, Nurlaila, Endro Sukotjo, Juharsah, Sinarwaty, and Nofal Nur. 2020.
“PENGARUH KUALITAS LAYANAN TERHADAP LOYALITAS
PELANGGAN PRODUK ENGARUH KUALITAS LAYANAN
TERHADAP LOYALITAS PELANGGAN PRODUK FASHIONPADA
ONLINE SHOPPINGMELALUI MEDIA SOSIAL FACEBOOK
FASHIONPADA ONLINE SHOPPINGMELALUI MEDIA SOSIAL
FACEBOOK (STUDI KASUS: BAUB.” Jurnal Manajemen Dan
Kewirausahaan 12(1):1-10.

Roscoe, J. T. (1975). Fundamental research statistics for the behavioral sciences
[by] John T. Roscoe.

Sekaran, U., & Bougie, R. (2016). Research methods for business: A skill building
approach. John Wiley & Sons.

Sen, K. (1993). The use of initial fees and royalties in business-format franchising.
Managerial and Decision Economics, 14, 175-190.

Sen, S., & Bhattacharya, B. (2001). Does doing good always lead to doing better?
Consumer reactions to corporate social responsibility. Journal of Marketing
Research, 38(2), 225-243.

Sitinjak, J.R.T., dan Sugiarto. 2006. LISREL. Yogyakarta: Graha llmu.

Sugiyono, 2012. Memahami Penelitian Kualitatif. Bandung : Alfabeta.

Sugiyono. (2014). Metode Penelitian Pendidikan Pendekatan Kuantitatif,
Kualitatif, dan R&D. Bandung: Alfabeta.

Sujarweni, V. Wiratna. SPSS Untuk Penelitian, cetakan pertama. Yogyakarta:
Pustaka Baru Press, 2014.

Suki, Norazah Mohd..2013. Green awareness effects on consumers’ purchasing
decision: some insights from Malaysia. Universiti Sains Malaysia, VVol. 9, No.
2,49-63.

Sodiq, F., Maharani, W., Nisa, I. M., Satria, E. R. P. B., & Faizah, R. (2020). Uji
Validitas dan Reliabilitas University Stress Scale. Proceeding of The
URECOL, 136-140.

ValarieA. Zeithaml, Leonard L Berry, &. A. Parasuraman. 1996. “The Behavioral
Consequences of Service Quality.” Behavior Therapy 60:31-46.



74

Van Den Brink, Douwe, Gaby Odekerken-Schroder, and Pieter Pauwels (2006),
“The Effect of Strategic and Tactical Cause-Related Marketing on Consumers’
Brand Loyalty,” Journal of Consumer Marketing, 23 (1), 15-25.

Varadarajan, P. Rajan and Anil Menon (1988), “Cause-Related Marketing: A
Coalignment of Marketing Strategy and Corporate Philanthropy,” Journal of
Marketing, 52 (October), 58-74.

Wibowo, Lili Adi. 2008. “MENGINTERPRETASIKAN PERENCANAAN
VISUAL PENATAAN PRODUK.”

Younus, S., Rasheed, F., & Zia, A. (2015). Identifying the factors affecting
customer purchase intention. Global Journal of Management and Business
Research.

Yoon, Y., Grhan-Canli, Z., & Bozok, B. (2006). Drawing inferences about others
on the basis of corporate associations. Journal of Academic Marketing
Science, 34(2), 167-173.



