DAFTAR ISI

PERNYATAAN ORISINALITAS DAN BEBAS PLAGIAT ..o, i
HALAMAN PENGESAHAN ..ot i
KATA PENGANTAR ..ottt i
PERNYATAAN PERSETUJUAN PUBLIKASI KARYA ILMIAH ........cccen.e.. %
ABSTRACT ...ttt e e e e anaes Vi
[ I ) P Vil
DAFTAR GAMBAR ..ottt ettt sttt ne e X
DAFTAR TABEL ..ottt et Xi
DAFTAR LAMPIRAN ...ttt e e Xii
BAB | PendanUIUAN .........ooiiiiiiiiiinienie e 1
1.1 Latar Belakang Masalah................cccoovveiiiiiiiciicce e 1
1.2 RUMUSAN MaSaIAN ....c.viiiiiiiiceis e 4
1.3 Batasan Penelitian ........ccoiveieiieiieie e 4
1.4 Tujuan Penelitian .....cc.ooeieiiiiiiiieieee e 4
1.5 Manfaat PENEITIAN ..cveiviiieiiie e 5
1.6 Sistematika PENUIISAN .......c..oiviiiiiiiiieiee e 5
BAB I Tinjauan LITEIratUr.........cociiiiiiiieienienienesiesiesieseeeeee et 7
2.1 KeSAAAran IMEIEK .........coiiiieieeeesieesieasie st se e s eesee et see e s e e eneenneas 7
2.1.1 Indikator Kesadaran MerekK...........ccccoovvririieieienene e, 8
2.1.1.1 Electronic Word of MOUth .........ccovviiiiiiien e, 8

2.1.1.2 Customer ENgagement .........cccovvverieiineenieie e 9

2.2 Pemasaran via INfIUBNCET ..........cooveiiiece e 9
2.2.1 Keuntungan Pemasaran via Influencer .............ccccccevviiiiivie e, 10

2.2.2 Tantangan Penggunaan Pemasaran via Influencer..............ccccccoce... 12

2.3 Pemasaran Via INTEINET ..........coiveiueiieiiece e 13
2.3.1 Keuntungan Pemasaran via INternet ...........ccoovveieienenesenisiienens 14

2.3.2 Tantangan Penggunaan Pemasaran via Internet..............cccccceeeveeennne 14

2.4 Penelitian Terkait.........cccooviiiiiiie e 15
2.5 Kerangka Konseptual ..........cccccveiiiiiieiieecc e 18
BAB 111 Metode Penelitian ...........c.ooieiiiiiiieiiec e 19

vii



3.1 JENIS PENEIITIAN. ....ee et e e e e e e 19

3.2 Tempat dan Waktu Penelitian ..........c..ccooveieieeniiie e 19

3.3 Variabel Penelitian dan Definisi Operasional Variabel ..............cc.ccccoeueee. 19
3.4 Populasi dan SAMPEL..........couiiieieeee e 21
3.5 Teknik Pengambilan Sampel ..o 22
3.6 Data dan SUMDEr DAt ........cccoveierieiiieiiseseseeee e 22
3.7 Teknik Pengumpulan Data...........ccccoviiiiiniiiiieceee e 23
3.8 Teknik ANaliSIS DALta........ccvveerieeieiieiieie et 24
3.8.1 Analisis Statistik DesSKriptif..........ccccoveviiiiiiicii e 24
3.8.2 Uji Validitas dan Reliabilitas ............c.ccceevveieeiiiie s 24
3.8.3 UjJI Chi-SQUAIE ..ottt 25
BAB 1V Analisis dan Pembahasan ..........cccoccevveiiiierenie e 27
4.1 Analisis Statistik DeSKIPLIT .........ccccoveiieiiie e 27
4.1.1 Analisa Demografi.............ccccooviiiiiiieese e 27
4.1.1.1 Jenis Kelamin ReSPONAEN .........cccoerieiiniieninisiseeeene 27

4.1.1.2 USia RESPONUEN .....ovveiiiiiiiiiieiieiee e 28

4.1.1.3 Domisili RESPONUEN........cc.eoveviieiiiieceee e 29

4.1.1.4 Pekerjaan ReSPONGeN ..........cccccveveiieieeie e, 30

4.1.1.5 Pendapatan ReSpONden ...........ccccerverenencnenineseseeeeees 31

4.1.1.6 Kesadaran akan Watch Winder Responden ............cccc..... 32

4.1.1.7 Merek Watch Winder yang Diketahui Responden............. 33

4.1.1.8 Sumber Informasi Watch Winder Responden.................... 34

4.1.2 Insight Pengaruh Pemasaran via influencer dan Pemasaran via Internet
.................................................................................................................... 35

4.2 Uji Validitas dan Reliabilitas...........cccceveeiiiiiciiecec e, 39
A3 UJE ChI=SQUAIE ....veeiivieiie ettt st saee et eena e 40
BAB V Strategi Pengembangan BiSnisS...........cccvoiiiininiiineie e 43
5.1 TIMEIESS.CO ..ottt et sae e nre e nnes 43
5.1.1 Visi dan Misi Perusanaan..........cccocceiverinieneenesie e 43
5.1.2 Strategi Pemasaran Sebelum Penelitian............cccccevviiiiiiiiieennn, 43
5.1.3 Strategi Pemasaran Setelah Penelitian............ccccooovveviiiiiiiic e, 44
5.1.4 Segmentasi, Targeting, dan POSITIONING ........cccocvriviniiiiinicien 45

viii



5.1.4.1 SEGMENTAST ..c.vvevveeieeiieeiieeie e ee et 45

5.1.4.2 TArgetiNg .....cceeieeie et 45

5.1.4.3 POSITIONING ..cviviiiiiiieieieie e 45

BAB VI Kesimpulan dan Saran ... 46
6.1 KESIMPUIAN ... 46

5.2 SAIAN ... 46
DAFTAR PUSTAKA ettt are e e e anneas 47
LAMPIRAN ettt e e s b e e e s ab b e e e e s nnbees 94



