DAFTAR PUSTAKA

Aaker, D. A. (1997). Should You Take Your Brand to Where the Action is ? .
Harvard Business Review, VVol.75, 135-143.

Amoako, G. K., Arthur, E., Bandoh, C., & Katah, R. K. (2012). The Impact of
Effective Customer Relationship Management (CRM) on Repurchase: A
Case Study of Golden Tulip Hotel . African Journal of Marketing
Management , Vol. 4(1), 17 - 29 .

Apuke, O. D. (2017). Quantitative Research Methods A Synopsis Approach.
Arabian Journal of Business and Management Review, VVol.6, 43-47.

Aulia, M. (2020, February 5). Finance: makro: pendapatan perkapita masyarakat
indonesia tembut rp 59,1 juta. Retrieved May 2, 2020, from inews.id :
https://www.inews.id/finance/makro/2019-pendapatan-per-kapita-
masyarakat-indonesia-tembus-rp591-juta

Badan Pusat Statistik . (2015, Februari 9). Staticable/ Banyaknya desa kelurahan
menurut ketersediaan ruang publik terbuka gedung bioskop pub karaoke
dan pusat kebugaran 2015. Retrieved Mei 14, 2020, from bps.go.id:
https://www.bps.go.id/statictable/2015/02/09/1766/-banyaknya-desa-
kelurahan-menurut-ketersediaan-ruang-publik-terbuka-gedung-bioskop-
pub-karaoke-dan-pusat-kebugaran-2015-.

Bhopal, R. S. (2002). Concepts of epidemiology: An integrated introduction to the
ideas, theories, principles and methods of epidemiology. Oxford: Oxford
University Press.

Butcher, K. (2005). Differential Impact of Social Influence in the Hospitality
Encounter . International Journal of Contemporary Hospitality
Management , Vol.17, 125-135.

Camp, W. G. (2001). Formulating and Evaluating Theoretical Frameworks for
Career and Technical Education Research. Journal of Vocational
Educational Research, Vol.26, 27-39.

Churchill, G. A., & Surprenant, C. (1928). An Investigation into the Determinants
of Customer Satisfaction. Journal of Marketing Research , 491-504.

Databoks. (2016, 11 10). datapublish 2016. Retrieved 4 4, 2020, from
Databoks.katadata:
https://databoks.katadata.co.id/datapublish/2016/11/10/hanya-27-
penduduk-indonesia-rutin-berolahraga

Ellis, L. (1998). Research methods in the social sciences. New York: McGraw-
Hill.

70



Eugene, W. A., Fornell, C., & Donald, R. L. (1994). Customer Satisfaction,
Market Share, and Profitability : Finding from Sweden. Journal of
Marketing, 53-66.

Ferdinand, A. (2002). Pengembangan Minat Beli Merek Eksistensi. Semarang:
Universitas Diponegoro.

Ghozali, 1. (2016). Desain Penelitian Kuantitatif dan Kualitatif . Semarang: Yoga
Pratama.

Grant, C., & Osanloo, A. (2014). Understanding, Selecting, and Integrating a
Theoretical Framework in Dissertation Research: Creating the Blueprint
for ‘House’. Administrative Issues Journal: Connecting Education,
Practice and Research, 12-22.

Grewal, D., & Levy, M. (2016). Marketing. Oklahoma: McGraw-Hill.

Grzeskowiak, S., Sirgy, M. J., Lee, D.-J., & Claiborne, C. (2006). Housing Well-
being: Developing and Validating a Measure. Social Indicators Research,
503-541.

Hicks, J., Page, T., Behe, B., Dennis, J., & Fernandez, T. (2005). Delighted
Consumers Buy Again. Journal of Consumer Satisfaction, Dissatisfaction
and Complaining Behavior, Vol.18, 94-104.

Hien, N. N., Phuong, N. N., Tran, T. V., & Thang, L. D. (2019). The Effect of
Country-of-origin Image on Purchase Intention: The Mediating Role of
Brand Image and Brand Evaluation. Management Science Letters, 1205-
1212.

Huck, S. W. (2007). Reading Statistics and Research. United States of America:
Allyn & Bacon.

IHRSA. (2015). Executive Summary. International Fitness Industry Trend Report.
International Health Racquet and Sportsclub Association .

Indrasari, M. (2019). Pemasaran dan Kepuasan Pelanggan. Surabaya: Unitomo
Press.

Kothari, C. R. (2004). Research Methodology: Methods and technigues. New Age
International.

Kotler, P. (2005). Manajemen Pemasaran . Jakarta : PT. Indeks.
Kotler, P. (2005). Manajemen Pemasaran. Jilid 1 dan 2. Jakarta : PT. Indeks.

Kotler, P., & Armstrong, G. (2014). Prinsip Prinsip Manajemen. Edisi 14. Jilid 1.
Jakarta: Erlangga.

Kotler, P., & Keller, K. L. (2009). Manajemen Pemasaran. Edisi 13 Jilid satu.
Jakarta: Erlangga.

71



Krishnamurthy, R., Bhargavi, R. K., & Kumar, A. (2010). Influence of Service
Quality on Banking Customer Behavioural Intentions. International
Journal of Economics and Finance, Vol.2, 18-29.

Kumar, A., Lee, H.-J., & Kim, Y.-K. (2009). Indian consumers' purchase intention
toward a United States versus local brand. Journal of Business Research,
521-527.

Lestari, P. A. (2010). Pusat Kebugaran dan Pengobatan Tradisional Bergaya
Jepang di Yogyakarta. Yogyakarta: UAJY.

Levin, K. A. (2006). Study Design Ill: Cross-Sectional Studies. US National
Library of Medicine, 1-2.

Liehr, P. R., & Smith, M. J. (1999). Middle Range Theory: Spinning Research
and Practice to Create Knowledge for the New Millennium. Advances in
Nursing Science, 81-91.

Lupiyoadi, R. (2001). Manajemen Pemasaran Jasa. Teori dan Praktek. Jakarta:
Salemba Empat.

Lupiyoadi, R., & Hamdani, A. (2011). Manajemen Pemasaran Jasa. Jakarta :
Salemba Empat.

Luse, A., Mennecke, B. E., & Townsend, A. M. (2012). Selecting a Research
Topic: A Framework for Doctoral Students. International Journal of
Doctoral Studies, Vol.7, 143-152.

Majid, N., & Rofig, A. (2013). Analisis Pengaruh Electronic Word of Mouth
terhadap Brand Image dan Dampaknya pada Minat Beli Smartphone
Samsung di Kota Malang. Jurnal limiah Mahasiswa FEB, Vol.2, No.2.

Marakanon, L., & Panjakajornsak, V. (2017). Perceived quality, perceived risk
and customer trust affecting customer loyalty of environmentally friendly
electronics products. Kasetsart Journal of Social Sciences, 24-30.

Marieta, P. D. (2017). Pengaruh Kualitas Pelayanan Terhadap Minat Beli Ulang
Studi Kasus Pada Legend Coffee Yogyakarta. Yogyakarta: Universitas
Sanata Dharma .

McDougall, L. (2002). Glossary of Marketing Terms. London: Heineman.

Miftahudin, H. (2019, Oktober 10). ekonomi/mikro/ menggenjot penetrasi industri
pusat kebugaran. Retrieved Mei 14, 2020, from medcom.id:
https://www.medcom.id/ekonomi/mikro/nbwQRXEK-menggenjot-
penetrasi-industri-pusat-kebugaran

Mittal, V., & Kamakura, W. A. (2001). Satisfaction, Repurchase Intent, and
Repurchase Behavior: Investigating the Moderating Effect of Customer
Characteristics. Journal of Marketing Research, Vol. 38, 131-142.

72



Morgan, R. M., & Hunt, S. D. (1994). The Commitment - Trust Theory of
Relationship Marketing . Journal of Marketing , 20-38.

Moskal, B. M., Leydens, J., & Pavelich, M. J. (2002). Validity, Reliability and the
Assessment of Engineering Education. Journal of Engineering Education,
Vol. 91, No. 3, 351-354.

NapoleonCat. (2020, Juni). NapoleonCat Stats. Retrieved Juli 4, 2020, from
napoleoncat.com: https://napoleoncat.com/stats/instagram-users-in-
indonesia/2020/06

OECD. (2002). Frascati Manual: proposed standard practice for surveys on
research and experimental development. Retrieved Mei 19, 2020, from
oecd.org: www.oecd.org/sti/frascatimanual

Oglethorpe, J. E., & Monroe, K. B. (1994). Determinants of Perceived Health and
Safety Risks of Selected Hazardous Products and Activities. The Journal
of Consumer Affair , 326-346.

Parasuraman, A., Zeithaml, V. A., & Berry, L. L. (1991). Refinement and
Reassessment of the SERVQUAL Scale. Journal of Retailing, Vol.67,
420-450.

Peshkin, A. (1993). The Goodness of Qualitative Research. Educational
Researcher, Vol.22, 23-29.

Peyrot, M., & Doris, V. D. (1994). Effect of a Class Action Suit on Consumer
Repurchase Intentions. The Journal of Consumer Affairs, 361-379.

Philip, K., & Keller, K. L. (2009). Manajemen Pemasaran. Edisi 13 Jilid Dua.
Jakarta: Erlangga.

Polit, D. F., Beck, C. B., & Hungler, B. P. (2001). Essentials Of Nursing
Research: Methods, Appraisals, And Utilization. New York: Lippincott.

Rangkuti, F. (2006). Teknik Mengukur dan Strategi Meningkatkan Kepuasan
Pelanggan. Jakarta: PT. Gramedia Pustaka Utama.

Robinson, J. (2009). Triandis theory of interpersonal behaviour in understanding
software privace behaviour in the South African context. University of the
Witwatersrand.

Schiffman, L. G., & Wisenblit, J. L. (2015). Consumer Behavior. Harlow:
Pearson.

Sekaran, U., & Bougie, R. (2016). Research Methods for Business. New York:
John Wiley & Sons Inc.

Sugiyono. (2006). Metode Penelitian Kuantitatif, Kualitatif, dan RnD. Bandung:
Alfabeta.

73



Sugiyono. (2012). Metode Penelitian Kombinasi (Mixed Methods). Bandung :
Alfabeta.

Supranto, J. (2001). Pengukuran Tingkat Kepuasan Pelanggan Untuk Menaikan
Pangsa Pasar. Edisi Baru. Jakarta : Rineka Cipta.

Tjiptono, F. (2007). Strategi Pemasaran. Edisi Pertama. Yogyakarta: Andy
Offset.

Tjiptono, F., & Chandra, G. (2011). Service, Quality, & Satisfaction. Yogyakarta:
ANDI.

Toarik, M. (2019, November 18). Ekonomi : bisnis pusat kebugaran berpeluang
tumbuh 25% tahun 2020. Retrieved May 2, 2020, from beritasatu.com:
https://www.beritasatu.com/ekonomi/585892-bisnis-pusat-kebugaran-
berpeluang-tumbuh-25-tahun-2020

Turban, E. (2004). Electronic Commerce, a Managerial Perspective . USA:
Prentice Hall.

Veblen, T. (1992). The Theory of Leisure Class. New York: Routledge.

VicHealth. (2010). Participation in Physical Activity. Australia: Victorian Health
Promotion Foundation.

Wibowo, S. E., Ruswanti, E., & Januarko, U. (2013). Pengaruh persepsi kualitas
pelayanan terhadap niat pembelian ulang pada toko buku gramedia
yogyakarta.  Jurnal  Ekonomi, Vol. 4, 57-64. Retrieved
from https://ejurnal.esaunggul.ac.id/index.php/Eko/article/view/1027.

Wijaya, T. (2005). Pengaruh Service Quality Preception dan Satisfaction
Terhadap Purchase Intention. Jurnal Ekonomi dan Bisnis, 39-52.

William, C. (2011). Research methods. Journal of Business & Economics
Research, Vol.5, 3-5.

Winzar, H. F., Mort, G. M., & Hume, M. M. (2007). Exploring repurchase
intention in a performing arts context: who comes? and why do they come
back. International Journal of Nonprofit and Voluntary Sector Marketing,
135-148.

Yusuf, A. M. (2014). Metode Penelitian Kuantitatif, Kualitatif, dan Penelitian
Gabungan. Jakarta: Kencana.

Zikmund. (2003). A Measurement Tool for Customer Relationship Management
Processes.

Ziniel, W. (2013). Third Party Product Reviews and Consumer Behavior.
Springer Science & Business Media.

74


https://ejurnal.esaunggul.ac.id/index.php/Eko/article/view/1027

